J.P. HEWITT

REAL PRODUCERS COVER CONCEPT

CONCEPT NAME
Built for the Deal

Quiet Authority Honest Confidence Land Credibility
Rugged Refinement No-Frills Success Real Relationships

STORY IT TELLS

This cover is built around a man whose success comes from trust, strategy,
and lived credibility - not flash. The visual message is simple: J.P. knows
the land, knows the people, and knows how to guide a deal from start to
finish with clarity and confidence.

VISUAL DIRECTION

Masculine, relaxed, and elevated. Successful without feeling polished for
show. The tone should feel real, steady, and highly capable - more eamed
than performed.

LOCATION DIRECTION

1. The Gadget Company - identity, texture, and authenticity.
2. PostOak Lodge & Retreat - scale, legacy, and quiet power.

WARDROBE FEEL

Elevated everyday. Clean denim or dark pants, boots, and a fitted
button-down or quality layering piece. Nothing too slick. Nothing too styled.
Strong, simple, and true to him.

GADGET COMPANY MOOD

OVERALL INTENT

The final images should feel trustworthy, accomplished, grounded, and real - a visual
reflection of a man who earned his place and does not need to oversell it.

WHAT IT SAYS QUIETLY

| know this world because | live in it.

My work speaks for itself.

If you want someone steady, honest, and capable, you are in the right
hands.

This concept is a starting point. If any part of the tone,
wardrobe, or location direction feels off, we can refine it
together so the shoot feels fully aligned before shoot day.
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